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When I think of a brand launch, 
two emotions come to mind: 
excitement and anticipation. 
I’ve been experiencing both    

of them nonstop since October, and the time 
has finally come to show you what we’ve been 
cooking up for the last three months.        
 Our legacy titles, Residential Lighting and 
Home Fashion Forecast, 
served the lighting 
and home furnishings 
industries well for many, 
many years. But as we 
watched the evolution of 
the business, we decided 
it was time to make a 
change that mirrored 
what we were seeing, and being told, in      
the marketplace. 
 Increasingly, today’s stores are becoming 
multicategory to please the 21st-century 
consumer — many lighting showrooms are 
bringing decor into their product mix, and 
home furnishings retailers are continuing 
to diversify as well. Then there are interior 
designers, who have become an undoubtedly 
popular, extremely important segment of 
the home decor market — one that can’t 
be overlooked. 
 We chewed on all of this, and here is our 
solution: the beautiful, glossy 10x12-inch print 
magazine that you now see before you, plus 
an accompanying (and truly cutting-edge) 
website, as well as enewsletters, social media 
and more. A design-savvy, product-focused 
core, plus content curated with our retailers 
and designers in mind, make Lighting & 
Decor the solution we think the market 
is waiting for. 
 What can you expect in the first year? 
Our product mix will run the gamut, from 
lighting to rugs to furniture to accessories. 
In every issue, we’ll speak to retailers directly 
in Retail Guide; provide design inspiration 
in Design Notebook; highlight singular 
categories in our Product Galleries; and     
paint you a picture of whole-home trends   
with our Idea Boards, plus so much more. 
 Our website, www.lightinganddecormag.
com, will be responsive and customizable, 

chock full of web-exclusive content and 
videos. Maybe the coolest thing? You’ll        
be able to create your own virtual Idea     
Board from products on our site. I know        
I’ll have one. Or five. 
 The whole Lighting & Decor team is 
excited to celebrate the launch of our brand 
at the Atlanta market ,in partnership with 

AmericasMart Atlanta. 
We’ll be kicking things 
off with a party on 
Wed., Jan. 11, from 4-6 
p.m. in Bldg. 1, floor 5, 
B-1, 3 (the Lighting & 
Decor Lounge), followed 
by several days of 
networking opportunities 

and educational seminars. We’ll also be in 
Dallas and Las Vegas with copies of the debut 
issue ready to share. 
 In all honesty, I feel as though I’ve birthed 
a child with this brand. We are committed to 
giving our readers something that we truly felt 
was needed, and something that you told us 
was needed as well: vibrancy, freshness and 
a new approach. You all continue to innovate, 
pushing your businesses and the industry 
forward, so it’s only fair we do the same. 
You asked and we listened. 
 Welcome to Lighting & Decor. LD
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We are committed to giving 
our readers something that 

we truly felt was needed, and 
something that you told us 

was needed as well: vibrancy, 
freshness and a new approach. 
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JOIN THE CELEBRATION OF THE LAUNCH OF LIGHTING & DECOR 

MAGAZINE AND THE 60TH ANNIVERSARY OF AMERICASMART. 

WE’LL SEE YOU IN THE LOUNGE!

RELAX. RECHARGE. REFUEL. NOON Lunch

1 P.M. Daily Dialogue Seminars, led by Lighting & 
Decor Editor-in-Chief Nicole Bowling

Thursday: Four Easy Steps to Professional 
Trend Spotting, presented by Michelle Lamb, 
Editorial Director, The Trend Curve

Friday: Take Your Retail Business to the Next 
Level in 2017, presented by Sheila Butler, 
founder/CEO, SheliaButler.com

Saturday: Sherwin-Williams ColorMix2017 
Color Forecast, presented by Ruthie Minick, 
Southeastern Designer Marketing Manager

Sunday: Elevating and Expanding Your 
Interior Design Career, presented by Dwayne 
Clark, Lead Designer/Partner, Dwayne Clark 
IDMG Interior Management Group, Clark 
Gaynor Interiors

4 P.M. Open Bar

5 P.M. Fab 5 at 5 Presentation, led by Lauren & Linley 
of LP2, talking trends seen each day at market

It kicks off with our Lighting & Decor magazine launch party! 

Join us for cocktails and nibbles from 4 p.m. to 6 p.m. in the 

Lighting & Decor Lounge on Wednesday, January 11. Then 

come back each day to escape show frenzy, grab some lunch, 

network, recharge your phone, and watch the festivities. 

Here’s what will be happening in the Lighting & Decor Lounge, 

Building 1, Floor 5, B-1, Thursday through Sunday during the 

International Gift & Home Furnishings Market at AmericasMart:

LIGHTING & DECOR LOUNGE

www.lightinganddecormag.com

For more information contact Diane Vojcanin at 

dvojcanin@sgcmail.com | 847.391.1046

AMERICASMART BUILDING 1, FLOOR 5, B-1 — JANUARY 10-17, 2017

ATLANTA
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PARIS
LIGHTENS

UP
B Y  M I C H E L L E  L A M B

A new, fun-loving mood was 
at the heart of many lighting 
introductions at September’s 

Maison & Objet show in Paris. 
Shapes were playful, materials 
were unexpected and design 

inspirations were unlike anything 
the market has seen so far. 

You can’t help but be reminded of a butcher shop when you see So-sage from Petite 
Friture — each LED pendant looks like a sausage hanging in a butcher’s window. Use 
different sizes of these clear glass lights in threes,  ves or individually. Lighthearted, 
So-sage is particularly clever for casual dining environments. Designed by Sam Baron. 
www.petitefriture.com
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Whether seen as book paper layers in 
contemporary wall art, papier-mâché 
Easter rabbits, tissue paper blossoms 
or garland party decorations, paper’s 
status as a trend material has been 
rising for over a year. Andbros created 
desk, pendant and wall lamps using 
cardboard shades because the material 
is lightweight (making shipping less 
costly); recyclable (disposal is guilt-
free); collapsible (easy to move); 
and inexpensive (great for Millennial 
budgets). After success with a range of 
solid colors, Andbros branched out into 
contemporary stripes and circus-tent 
geometrics that debuted in Paris. 
www.andbros. 

Bubbles is the perfect 
name for Faïencerie de 
Charolles’ newest light. 
Orbs of different sizes are 
the focal point of each 
table or  oor lamp, and 
their collective form feels 
naturally occurring, as if 
the bubbles had been 
blown into the air with one 
breath. Light emanates 
from two of the orbs, while 
others are ceramic. When 
illuminated, Bubbles gives 
the impression of light 
 oating through the air. 
www.fdcfrance.com

Wh th b k l i

As living in homes with a 
smaller footprint grows in 
popularity, so do space-
saving devices. This includes 
lamps that attach to the wall, 
taking up no room on a  oor 
or table. LEAN, designed 
by Swedish architectural 
partnership Claesson Koivisto 
Rune, is full of character. It 
walks a  ne line between 
being minimalistic and playful 
as it almost peeps out from 
the wall. Available in black, 
gray, white or Dusty Green. 
www.claessonkoivistorune.se
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PARIS LIGHTENS UP

Bomma’s Phenomena 
Collection of pendants, 
created by DECHEM 
studio, was inspired by 
basic forms — a ball, oval 
or triangle. Shades are 
made of double-layered 
glass in a range of colors 
that drift in a gradient 
effect from the top of 
the shade to the bottom. 
The light source, which 
emanates from a cylinder 
at the center of each 
shape, helps to create an 
ethereal glow through 
amber, green, black or 
pink glass. Pendants can 
be used individually, but 
they become playful (and 
even more interesting) 
when shapes and colors 
combine in a single area. 
www.bomma.cz

If you’ve ever used jumper cables for your car, you’ll recognize Monsieur 
Kacha’s Croco lamp in an instant. It’s made from upcycled jumper cable 

clamps that recall their original function: a conduit for direct transmission 
of electricity. A vintage bulb sits inside the open jaw of each clamp, 

con rming the electrical charge. Croco is painted in one of seven colors. 
www.monsieurkacha.com

When it comes to Ring from 
Vanessa Mitrani, the choice is all 
yours. Oversized glass shades 
come in two sizes and seven colors. 
They hang from the ceiling on 
chains of polished brass rings. Use 
one short length, or let it dangle in 
loops like jewelry. Clip on glass 
shades wherever the light is 
needed to complete the 
charm-bracelet metaphor. 
www.vanessamitrani.com

The design of Un Autre Regard’s Zig & Zag pendant and Wesley 
and Widnes  oor lamps (shown) are decidedly 1950s-inspired. 
Black or white pole and paper clip bases are made of thin 
tubular metal, and the shades are shallow drums. But the shades 
also have an unexpected twist: Each one is made from an outer 
layer of brightly colored, thin plastic tubing (cobalt, orange, 
yellow, gray, red or white), which is laced around a metal frame 
in a zigzag pattern with an inner layer of white fabric. 
www.unautregard.com



Cactus plants are 
popping up everywhere 
in decor — at Casarialto 
Milano, they’re part of 
the lighting scene. The 
Arizona and Tequila 
cactus lamps are made 
of handcrafted glass, 
using traditional blowing 
techniques so each 
piece is unique. A single 
vintage bulb on the 
galvanized-metal base 
can be seen through the 
transparent glass. Every 
cactus lamp is signed 
and numbered. 
www.casarialto.it

Bolleke from Fatboy is cordless, 
portable, water-resistant and 
rechargeable. It’s a 20-centimeter-
diameter ball attached to a silicone 
loop, which was inspired by hair bands. 
You can tie Bolleke to a boat, under a 
garden umbrella or on a branch beside 
an outdoor barbecue. Or, let one of 
its three light settings illuminate your 
workspace or create ambiance on the 
dining table. Recharge this LED light 
using the supplied micro USB and 
charger cable. www.fatboyusa.com

Normann Copenhagen’s Stage 
 oor lamp was inspired by 
professional spotlights used in 
 lm production and photo shoots. 
It has an adjustable, tilting LED 
light and a tripod base. The switch, 
which is located on the handle, 
allows the lamp to be turned 
on and positioned with a 
single hand movement. 
www.normann-copenhagen.com


